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rtners, | am not only passionately dedicated

but give 100% effort in making sure to represent each

company authentically in the most organic form of marketing +
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4! action sports athletes live their dreams while being supported

. by these remarkable brands that truly help them stay focused,

¢ healthy, and energized in their training, competitions and daily

Pre

. life.

As one of the most visible riders in the sport of BMX and with
the help of my partners, | have been able to help spread the
word of our sport over the entire world. | have built my career

. on being different from other riders by truly identify with the

unique aspects of each brand. Thanks to these relationships
over many years, | have introduced hundreds of thousands of
new people to my partners, Red Bull, LifeProof, TigerBalm,
and 360fly, through live demonstrations, contests, social
media, and various other media outlets. My goal is to continue
to grow my social media following through a continued
relationship with these brands and new relationships by
creating compelling new content, concepts, and ways to help
the sport grow.

As | seek out new partnerships and continue to develop my
existing ones, | would like to recap some of the things | have
done over the last two years. | am beyond excited to continue
my relationships with my existing partners and look forward to
all the upcoming events, new partnerships, and dream
projects!




